“The group introduce itself as
the ‘Shanghai Female Socialite’
group that is all about “Young /
Fashion / Money”. The profile
poster says that the WeChat
group is a place to share infor-
mation about (Hermes, Dior,
etc) luxury products, to have af-
ternoon tea together.

The blogger found that instead
of being an actual WeChat
group for rich girls to talk
about their latest Luxury bags,
actually, the group is all about
finding ways to appear rich.
Part of it is sharing resources
and splitting the costs of expe-
riences where these luxury-lov-
ing girls can post photos of
themselves.”

----- Lizhonger
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